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More and more often, global leaders are asking us 

the same simple, yet colossal, question: “Does anyone 

know for sure what the world is thinking?”
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And those are just three demographics. Christians, 

Jews, Buddhists, old people, young people, black peo-

ple, white people, communists, capitalists, Easterners, 

Westerners... 
ese data are overwhelming because, 

while they offer answers to many questions that 

could never be answered before, they make us 

intensely aware of how little we know about what is 

in the hearts and minds of 6 billion people. 

The great global goal

Gallup is committed to conducting the World Poll 

for 100 years, but we may have already found the 

single most searing, clarifying, helpful, world-altering 

fact. If used appropriately, it may change how every 

leader runs his or her country. But at the very least, 

it needs to be considered in every policy, every law, 

and every social initiative. All leaders — policy- and 

lawmakers, presidents and prime ministers, parents, 

judges, priests, pastors, imams, teachers, managers, 

and CEOs — need to consider it every day in every-

thing they do. 

What the whole world wants is a good job.


at is one of the single biggest discoveries Gallup 

has ever made. It is as simple and as straightforward 
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the migration patterns of the most talented people. 

Value is now created from piles of ideas and deter-

mination, not piles of materials and natural resources. 


e economists underestimated the massive force of 

innovation and entrepreneurship that led to a tech-

nology revolution.

Now global economists are saying that by 2040 or 

sooner, the U.S. GDP will fall to second, behind 

China. 
eir formulas assume that everything is lin-

ear or cyclical and that man is rational. China has 

more consumers and more low-wage producers, so 
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While food and shelter and law and order are basic 

needs and are associated with self-preservation, work 

is where well-being turns the corner. 
is is where 

positive emotions that lead to creativity and openness 

are built. Good work facilitates a higher standard of 

living, higher potential for health, and higher well-

being. 

ECONOMICS

When perceptions of economic confidence have 

positive or negative momentum, it may potentially 

affect local economics and GDP. If an Innovator 

doubts the vitality of his personal, local, or national 

economic situation, he’ll believe that Super Mentors 

won’t come to his aid, or that the government restric-

tions are too onerous, or that his customer base is too 

narrow and always will be, and he’ll never implement 

the idea. And a potential star fades, as does a poten-

tial spike in the GDP.

HEALTH


is condition tracks specific health problems. We 

ask the whole world, “Do you have health problems 

that prevent you from doing any of the things people 

your age normally can do?” Condition-specific ques-

tions range from the presence of physical pain and 

sleeplessness to whether one smokes and exercises 

and satisfaction with personal health.

Health highly correlates to well-being in low-income 

and middle-income countries. Healthy people cre-

ate more vibrant communities and more productive 

workplaces, which contribute to productivity, brain 

gain, and quality GDP growth.
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community, creates an environment that makes tal-

ented people want to come and stay.








